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SCALE. Right now, a quarter of U.S. Millennials are parents, and 

in the next 10 to 15 years, 80 percent will be — that’s 60 million 

people!
Barkley Agency, 2014

INFLUENCE. Nearly half of all Millennials say that brands play an 

essential role in their lives; this same number also believe that 

they control whether brands succeed or fail.
Havas Prosumer Study, 2014

PURCHASING POWER. Despite being hit by the Great 

Recession of 2008, Millennials hold more than $2 trillion in 

buying power globally.
YouBrand, 2015

As more and more members of the Millennial generation enter 

parenthood, understanding their behaviors and influences can 

directly impact the bottom line of your brand. 

One could argue that nearly everything there is to be studied 

and written about “Millennials” has already been studied and 

written. But in comparison to their single* peers, few resources 

exist that focus on Millennial parents – especially when it comes 

to the differences and similarities between moms and dads in 

this powerful consumer cohort. 

Crowdtap set out to fill this knowledge gap and paint a clearer 

picture of how Millennial moms and dads view themselves as 

parents, what’s on their minds as they raise their families, and 

how they are interacting with brands as they strive to live up to 

their own parents’ generation in today’s increasingly complex 

and fast-moving world. 

Before we dive in, let’s review why Millennials are so top of mind 

for marketers today.

Marketers, Mind Your Millennials

*In this report, ‘single’ refers to Millennials without dependent children, not 

unmarried.  
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The term “Millennial” identifies people born between 1982 and 

2004. Aside from their ages, this young generation is often 

described as being entitled, self-indulgent, and skeptical. The 

purpose of this study was to give this generation the opportunity 

to express – in their own words – what it really means to be a 

young parent today, beyond their Millennial stereotypes. 

When asked what motivates them as they raise their children,  

both sets of parents described their simple desire to be “good 

parents.”

PART I

A quarter of both moms and dads told us that no matter the 

generation — Millennial, Boomer or otherwise — being a parent 

means “being there for your family, loving them and taking care of 

their needs,” in the words of one Millennial dad. They also indicated 

that being a parent means making sacrifices, or “putting your child’s 

needs and wants before your own,” as stated by one Millennial 

mom. These sentiments were universal across moms and dads.

Millennial Parents, Defined

“I’m just a mom. My daughter means everything to 

me, and I work hard to ensure that she is able to 

have the best life we can give to her. I help her learn 

new things, push her to succeed, and am there for 

emotional support.”

MYSTI N.  //  30  //  RICHLAND CENTER, WI  //  MOTHER OF ONE

“Being a Millennial dad doesn’t mean much to me 

so to speak... being a dad is the best thing I have 

ever done... We [parents] all have the same job 

description: keep them safe, love them, and teach 

them as best you can...”

BRADLEY P.  //  33  //  WAPAKONETA, OH  //  FATHER OF TWO

25% 25%

We asked: What does it mean to be a Millennial parent?
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Millennial Moms & Dads Agree: Grandma 
Knows Best and Children Should 
Be“Respectful” Above All Else  

While our research uncovered discrepancies between the beliefs 

and behaviors of Millennial moms and Millennial dads, there were 

areas of agreement across the two groups.

Firstly, though they have unprecedented access to information vis-

à-vis the Internet, when asked where they first go for advice as a 

new parent, the majority of moms and dads we spoke with say they 

turn to their own mothers for advice above all else.

Secondly, moms and dads agree that, when asked to choose the 

single most important value they want to instill in their children, 

“respect” (including self-respect) is king (or queen), at levels 

more than twice that of the next most frequently cited value, 

“responsibility.”

This level of respect goes beyond children’s attitudes toward 

their own parents, extending to all people regardless of their 

background. As the most diverse  

U.S. generation to date, Millennial parents are  

committed to raising tolerant and loving children 

(Source: NBC News). 
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Where do you first turn to for parenting advice and guidance?

PART I – MILLENNIAL PARENTS, DEFINED
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“Respect and responsibility. Respect those in authority, 
but also respect yourself enough to know when 
and how to question it and not be taken advantage 
of. Responsibility for their actions. You can choose 
to do anything, but you are not able to choose the 
consequences of your decision and it is not my job  
as a parent to bail you out of the consequences.”

KAYLA M.  //  26  //  ANTIOCH, TN

“Respect is the #1 thing I work on instilling in my 
children. I make sure that they always use their manners 
and demonstrate respect to all people. I think bullying/
disrespect is one of the most preventable social issues 
that we encounter and I will ensure that my children 
treat everyone fairly and respectfully. They are sweet 
little boys so they’re definitely off to a great start but 
i want to make sure they grow up in a more inclusive 
world and do their part in ensuring it.”

KELLY L.  //  32  //  KENT, WA

PART I – MILLENNIAL PARENTS, DEFINED

What is the most important trait or value you wish to instill in your children?
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Moms emphasize role of “technology”

When we asked Millennial moms to describe their role 

as a parent in today’s world, they were much more 

likely to proactively cite the words “technology” (35 

percent) and “social media” (15 percent) than Millennial 

dads, who used these phrases 10 percent and less than 

5 percent, respectively.

How Do Millennial Moms & Dads Differ?

Dads focus on “being there”

When we asked Millennial dads to describe their role 

as a parent in today’s world, approximately 15 percent 

of dads we spoke with noted that being a “Millennial” 

dad is about “being there” for their children, compared 

to roughly 4 percent of moms who described their 

role in a similar fashion. This does not suggest that 

Millennial moms are not present for their children, but 

rather that dads in this group are recognizing that their 

role as men in the household is different than that of 

their own fathers.

“To me it means raising a child(ren) in a tech savvy 
world and environment. Parenting for our generation is 
both easier and more difficult because of this. We have 
many advantages due to technology, but also more 
worries as we have to balance allowing our children 
the necessity of texting, social media, etc. without 
allowing them to put themselves in danger.”

KAYLA M.  //  25  //  ANTIOCH, TN  //  MOTHER OF ONE

“Being a millennial dad means I’m active in the life of 
my child. I’m her protector and provider! It means that 
I’m able to show my daughter a true example of how 
a man and wife should love each other. Although no 
relationship is perfect, I can show her good men still 
exist! Each day I delight in dropping and picking up my 
daughter from daycare. I love teaching her her ABCs 
and numbers! It’s that quality time and her knowing that 
I chose to be in her life as a father and dad that makes 
me happy! I am a millennial dad!”

JOHN L.  //  31  //  BENTON, AR  //  FATHER OF ONE

35%

10% <5%

15%

PART I – MILLENNIAL PARENTS, DEFINED

Note: Above percentages describe moms and dads who used the phrases 

“technology” or “being there” in their responses.
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He Said, She Said

Millennial moms and dads generally agree on the most important 

values they want to instill in their kids, but there were stark 

differences when we asked which parent believes they have the 

most pull with family purchase decisions. 

The chart below illustrates how Millennial moms and dads 

responded when asked who the primary decision-maker is for 

family purchases.

•   Millennial dads are significantly more likely to say that 

decisions around family purchases are shared across mom and 

dad (53 percent vs. 27 percent).

•   Millennial moms are significantly more likely to say that they 

have the power when it comes to purchase decisions (70 

percent vs. 25 percent).

PART I – MILLENNIAL PARENTS, DEFINED

0%

WE TRY TO SHARE THE 
DECISION-MAKING EVENLY

MY SPOUSE IS
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MILLENNIAL DADS (N=139)
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3%

22%

70%
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We asked: Who is the primary decision-maker when it comes to family purchases?
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When we asked moms and dads how their own parenting styles 

compared to the previous generation of parents, Millennial dads 

were much more likely to state definitively that their parenting 

was different. About 45 percent of Millennial dads said they are 

more involved, open and hands-on with their kids, compared to 

30 percent of Millennial moms. 

This is not to say that Millennial moms are less involved — it 

simply means that their outlook when comparing parenting 

styles was more consistent with a tone of “similar with a few 

differences” rather than “wholly different.”

We asked: How would you say your parenting style differs or 
resembles that of your parents?

KEITH C.
29
SPRINGFIELD, MA
FATHER OF TWO

GEORGE M.
32
CLEVELAND, OH
FATHER OF FOUR

DAN C.
33
CEDAR FALLS, IA
FATHER OF TWO

“Different. For me I want to spend every second that I can with my kids.  

My dad was not available.”

“I think my style is much more different. I am more hands on. I go to all events my  

kids are a part of. I don’t let my kids roam the streets. I am present at all times.”

“Different. I take time away from my busy schedule to focus on my family and kids.”

 PART I – MILLENNIAL PARENTS, DEFINED
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After learning a bit more about how Millennial moms and dads 

view themselves as parents, we wanted to explore which inputs 

and resources most influence their approach to parenting. 

Following Millennials’ own moms (“Grandma”), the Internet is the 

most important source of parenting advice for moms, and a close 

second for dads – just after their own paternal instincts. 

The incoming generation of parents are clearly equipped with 

resources, like technology and social media, that were absent 

from their parents’ generations and are putting those resources to 

use in a big way. Remarkably, baby books, which were likely a top 

parenting resource for the Boomer generation, are rarely utilized 

by today’s plugged-in moms and dads.

PART II

New Age Influences: Social Media & Parenting
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 We asked: Who or what do you rely on for parenting advice? 
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While parenting is certainly a time-intensive endeavour, Millennial 

moms and dads aren’t limiting their social media time as they 

have kids. In fact, they are upping their social media consumption 

as their parental responsibilities increase. When asked how 

frequently Millennials use social media for parenting purposes 

specifically, 37 percent of dads and 49 percent of moms said they 

log on at least once per day.

That said, when exploring where in social media Millennial parents 

are spending their time, we noticed some marked shifts between 

before and after they became parents. While their overall time 

engaging in social media held steady, time on platforms like 

Pinterest, Instagram and YouTube increases considerably once 

baby arrives — especially for Millennial moms. See chart on p. 12. 
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PART II – NEW AGE INFLUENCES: SOCIAL MEDIA & PARENTING

Baby On Hip, Phone In Hand
 We asked: How frequently do you use social media 

for parenting purposes?
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We asked: How helpful is social media to your parenting?
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What social media networks do you find yourself visiting  
now that you’re a parent? Select all that apply.

PART II – NEW AGE INFLUENCES: SOCIAL MEDIA & PARENTINGMillennials Say Social Media is Helpful to the 
Parenting Experience 
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Social Media is a  
Double-Edged Sword

While social media can enhance the parenting 

experience in certain circumstances, Millennials are 

open about the inherent pitfalls and drawbacks of 

raising children in a hyper-connected world. When 

asked about their specific concerns related to social 

media, moms and dads agreed on three key themes: 

distraction, social pressures and information overload.

1

2

Social media can distract from quality time. Twenty percent of 

moms and dads said that social media carries with it the ability to 

distract from quality time spent with friends and family.

Social media can exacerbate the social pressures of parenting. 

Eighteen percent of moms and 10 percent of dads in our study 

lamented that they didn’t have the time, money or resources to 

keep pace with what other parents were sharing across social 

media.

Social media can lead to information overload. Eleven percent of 

Millennial moms and 6 percent of Millennial dads said that having 

too much information at their disposal creates added anxiety and 

confusion as to what’s accurate when it comes to parenting. 

 

3

PART II – NEW AGE INFLUENCES: SOCIAL MEDIA & PARENTING

1

2

3



©CROWDTAP, THE PEOPLE-POWERED MARKETING PLATFORM 2015
CORP.CROWDTAP.COM  •  @CROWDTAP  •  REQUEST A DEMO: INFO@CROWDTAP.COM

14

Social Media Leaves a Mark on Mothering

In our qualitative research, an astounding number of Millennial moms commented about how competition and feelings of 

inadequacy arise through comparisons with mothers who are broadcasting their glossy lives in social media. There also 

is the added worry about what kids are overexposed to now via these channels. 

These pressures are illustrated in the quotes below.

AMBER R.
34
TRACY, CA
MOTHER OF TWO

TIFFANIE J.
29
WATERLOO, IA
MOTHER OF TWO

LAURA H.
27
MUSKEGON, MI
MOTHER OF TWO

“In a way it can make you feel inadequate and like being a mom is a competition. This mom lost all 

her baby weight, that mom works full time and runs her own craft business, etc. I enjoy social media 

for keeping in touch with friends and family, and craft or recipe ideas.”

“I think that social media can make a parent’s life harder because the amount of information out there 

can be overwhelming! There are so many different opinions out there that it can be difficult to sort 

through to the information that’s appropriate for your family/children. Also, it can make it difficult when 

you compare your lives to other parents’, and wonder if you’re doing it wrong!”

“I find that at times it can be a distraction from what I should be spending my time doing. There have 

been times when I get carried away and waste an hour on Social Media rather than doing chores and 

spending time with my family.”

PART II – NEW AGE INFLUENCES: SOCIAL MEDIA & PARENTING
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Parents Are Concerned With the Role of 
Technology in Their Children’s Life

Beyond concerns about social media’s influence on how Millennials 

parent their children, respondents also expressed reservations 

around the overall impact of technology on their children. That said, 

Millennial parents are not overwhelmingly limiting when it comes 

to their children’s exposure to social media and technology. Nearly 

a third of the moms and dads we interviewed divulged that they 

purchased a tablet for their child’s or children’s sole use.

Technology has its upsides, and it is simply a part of the parenting 

landscape these days. Yet Millennial parents agree that tech has 

a palpable downside when it comes to their children’s upbringing. 

Forty percent of Millennial parents we interviewed said they worried 

that technology would limit their kids’ ability to appreciate the 

outdoors, for example. 

Of course, each generation of parents faces its own set of emerging 

factors that are new to their children, but of interesting note is how 

committed Millennial parents – most of whom spent their early 

childhoods without smartphones or social media – are to balancing 

the reality of an increasingly tech-focused world as it relates to their 

own lives and the lives of their children.
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PART II – NEW AGE INFLUENCES: SOCIAL MEDIA & PARENTING
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PART III

Penny Wise: How Millennials Spend as Parents

Millennials hold more than $2 trillion in buying power globally (YouBrand, 2015), but where exactly is this money 

going now that this generation is becoming parents?  We uncovered a few interesting trends in our research:

Parents Don’t Mind Spending More on 
Their Children

One of the most substantial transitions that occurs when 

someone becomes a parent is the shift of focus from themselves 

to their children. This theme takes on new life when applied to 

the Millennial generation, who are often depicted as expressing 

more self-serving and independent behaviors than previous 

generations.

Akin to the Boomer generation, and Boomers’ parents, 

Millennials note that they began to spend less on themselves 

once they became parents, and when they do spend on 

themselves, they are more frugal and convenience-oriented. 

Forty-two percent of Millennial moms and 38 percent of 

Millennial dads said that price is the number one factor 

they consider when purchasing items for themselves. When 

purchasing for their children, however, the main factors are the 

quality of the product and whether or not it will make their child 

happy. In short, Millennials are largely selfless when it comes to 

buying for themselves, yet will stop at nothing to ensure their 

children enjoy quality products that will make them happy.
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Value Matters More Than Price

We wanted to take a deeper dive into the various factors that influence Millennial parents’ purchases on behalf of their kids across three key 

categories: food, toys and clothing. A number of factors combine to influence Millennial parents’ decisions, and these factors vary in ranking 

across three key product categories (food, toys and clothes). As the table indicates, price is just one of the drivers and is often on par with, if 

not slightly behind, other characteristics.

Food Toys

1

2

3

Clothes

MOMS DADS MOMS DADS MOMS DADS

NUTRITION

49%

PRICE

48%

QUALITY

39%

NUTRITION

49%

PRICE

45%

QUALITY

41%

EDUCATIONAL

52%

PRICE

49%

DURABILITY

43%

PRICE

53%

SAFETY

49%

EDUCATIONAL

45%

PRICE

59%

QUALITY

48%

COMFORT

42%

COMFORT

51%

PRICE

48%

QUALITY

48%

PART III – PENNY WISE: HOW MILLENNIALS SPEND AS PARENTS

We asked: Are you more likely to shop online for yourself or for your kids?
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PART III – PENNY WISE: HOW MILLENNIALS SPEND AS PARENTS

Online Shopping – A 
Family Affair

When we asked Millennial parents if, when and what they’re 

shopping for online, the results weren’t too surprising. Firstly, 80 

percent of Millennial moms and dads say they shop online at least 

a few times a month. Secondly, they’re buying for both themselves 

and their kids on these sites (42 percent of moms and 33 percent 

of dads). 

We asked: Are you more likely to shop online 
for yourself or for your kids?
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What’s In Their Carts? 

After discovering that Millennial parents frequently make purchases for their families online, we wondered, “What exactly 

are they buying?”
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PART III – PENNY WISE: HOW MILLENNIALS SPEND AS PARENTS

We asked: What item(s) do you buy online?
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As this research suggests, Millennials are growing up and out 

of the “selfish” and “entitled” behaviors that have defined their 

generation in the eyes of marketers. This means that to stay 

relevant, brands must redefine the way they define and plan 

around the increasingly-important Millennial cohort.

Now that we’ve met the Millennial parents, it’s time to identify

some of the implications their habits and preferences will have on 

the brands (and marketers) vying to reach them. We ended the 

last section discussing purchase drivers associated with different 

PART IV

They’re Expecting: What New Parents Need From Brands
items, but brands need to go beyond the physical product to 

stay relevant to Millennial parents. To inform the chart below, we 

expressly asked respondents to describe brands that ‘get’ them 

as parents. As you can see, Millennial moms and dads agreed that 

providing value and support are paramount. 

0%
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MILLENNIAL DADS  
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What are some characteristics of brands that ‘get’ you as parents?
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“I really wish they understood how society has changed and 
market to parents with affordable products rather than making 
the price outrageous. Parenting is not what it once was, the 
world has changed and with it parents have adapted. Outside 
play is not what it once used to be, kids spend more time 
indoors, working on video games/ipads/computers, etc. For 
instance, I would rather have my child work on an iPad/tablet 
for educational programs, but I cannot afford one for my child. I 
cannot afford many of the “brand” name toys because we only  
have one income. I would love to have an additional less 
expensive option that would provide the same benefit for my 
kids.”

CHENEY G.  //  34  //  REYNOLDSBURG, OH

“All we want is honesty from the companies we buy from.”

APRIL R.  //  35  //  WEST MEMPHIS, AR

“How busy we are yet how important our kids health is to us, we 
aren’t rich, we need affordable good quality products.”

NICHOLAS D.  //  30 // USA

“Dads are parents, not babysitters or bumbling idiots.”

PATRICK O.  //  33  //  RICHMOND, VA

“That roles may be reversing. More men are staying home while 
the women go to work or are single dads.”

ROB-KARA J.  //  31  //  TACOMA, WA 

PART IV – THEY’RE EXPECTING: WHAT NEW PARENTS NEED FROM BRANDS

Here’s What Millennial Parents Expect, 
In Their Own Words
 As part of our ongoing conversations with the Millennial parents, 

we probed further and directly asked, “What is the one thing 

you wish brands understood better?” The parents’ responses 

generally fell into three buckets, summed up by wanting brands 

to know that price is important, time is valuable, and honest 

messages trump the aspirational.

Taking this a step further, we asked Millennial parents to finish 

the sentence, “I prefer to support brands that ...” and the highest 

percentage of moms and dads completed the sentence with 

“understand how to talk to me.” This applies to advertising, in-

store help, and customer service. This response was common 

across both moms and dads, but one noteworthy difference did 

emerge within the group of dads surveyed, who remarked that 

it’s important to them that brands recognize that their roles are 

changing. 
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Right or wrong, the word “Millennial” often carries with it the 
concept of being single, self-serving and independent. It goes 
without saying, however, that Millennial parents are mature and 
dedicated to their families. Speak to them as parents — and not 
simply individuals of a certain age or demographic.

Contrary to some popular perceptions, Millennial parents are not 
a rebellious cohort trying to drastically cut ties with the parenting 
styles of their Boomer parents. While some of the moms and 
dads we surveyed encourage independence and freethinking, 
the majority has internalized similar principles as their parents, 
especially when it comes to the values they instill in their 
children.

Both Millennial moms and dads are working hard to raise well-
adjusted, respectful children despite facing pressures unknown 
to them when they were growing up. Messaging will resonate 
with this group if it reflects this understanding and recognizes 
parents for trying to “do it all.” This notion applies to both moms, 
who are balancing careers with raising their children, and dads, 
who are breaking traditional patterns of child rearing through a 
more hands-on approach.

Parental Guidance: 
The Big Takeaways
 
     Millennial parents just want to be 
   good parents.

1
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     Meet Millennial parents where  
they are spending their time.

Millennial parents spend 30 percent of their day with content 

that’s created or shared by their peers, and increasingly, 

this content is being shared across social channels (Source: 

Crowdtap & Ipsos MediaCT). These moms and dads have 

integrated social media and technology into their parenting, but 

that’s not without a downside, especially for Millennial moms, 

who feel the pressure to “Keep Up with the Joneses” in social. 

Marketers should seek to increase their discoverability across 

social channels and engage Millennial parents in a way that’s 

practical and helpful — not disruptive or distracting. Millennial 

parents want honesty, transparency, deals and active responding 

through social media channels. And while moms are more 

concerned with active engagement, dads are more concerned 

with tips and content geared toward them.

     Embrace the unique differences              
between Millennial moms & dads.

While Millennial moms and dads are more similar than they are 

different, we identified a few notable insights — particularly 

around how they grapple with the complexity of raising children 

in a digital world — that could serve as fodder for campaigns 

geared to moms or dads specifically.

For example, Millennial moms are feeling pressured to “do it 

all,” which stems from things they encounter in social media or 

increased roles outside of the home. Millennial dads, on the 

other hand, are recognizing the needs to step up and share 

responsibilities that were traditionally reserved for moms in 

their parents’ generation. In other words, moms of this cohort 

are coming to terms with the imperfections of modern-day 

motherhood, while dads may be struggling with the idea of not 

being the sole earner or “breadwinner.”

Marketing messages that hit on these unique insights will help 

promote authenticity and “realness” among parents who are 

increasingly turned off by traditional advertising tactics. For 

example, Crowdtap client Minute Maid’s “Doin’ Good” campaign, 

launched in 2015, was built from the insight that today’s parents 

are oftentimes too hard on themselves; they are “doin’ good” just 

the way they are. The effort was brought to life by encouraging 

families to share their own stories on blogs and in social media 

with the hashtag #doingood.

PART V – PARENTAL GUIDANCE: THE BIG TAKEAWAYS

2

3

4     Understand the myriad factors that 
influence purchase.

Millennial parents are shopping online and shopping often. 

Once they become parents, both moms and dads are spending 

less on themselves while investing in quality for their kids. 

Brands that win will need to understand the purchase drivers in 

buying items for kids.
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PART V – PARENTAL GUIDANCE: THE BIG TAKEAWAYS

Speaking of which, Millennial moms and dads are in alignment 

when it comes to the factors that influence their purchasing 

decisions. While Millennial parents generally seek value, other 

factors come into play when it comes to making purchases 

for their families. These additional factors include nutrition (or 

ingredients), durability (how long the item will last), and more. 

In some cases motivating factors have evolved from past 

generations of parents. For example, the food & beverage space 

has seen a drastic shift when it comes to parents prioritizing 

wholesome ingredients over price point.

It’s also important to reach Millennial parents online and increase 

availability of items, but that’s not enough. The “plugged-in-ness” 

of Millennial parents – and even some of their children, by now 

— certainly isn’t slowing down, but it is changing and becoming 

a cause for concern. Parents — especially moms — need help 

navigating all the information that is hitting them on a daily basis, 

and the pressure they are feeling as a result. Brands that put the 

right message out there in a way that is positive and uplifting are 

likely going to endear themselves more to parents than those 

that don’t.
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Over the course of five weeks in October 2015, we engaged a 

total of nearly 1,000 U.S. men and women, ages 20 to 35, with 

at least one child under the age of 10, in both qualitative and 

quantitative research.

Our first two phases of research — conducted via moderated 

online discussions within the Crowdtap platform — enabled us 

to have a frank, open and iterative dialogue with parents about 

their general experiences and feelings toward being Millennial 

moms and dads.

     

After leveraging these findings, we then conducted a 

second discussion with the same set of parents, probing 

more specifically on topics uncovered during the first phase, 

particularly around their purchasing behavior as it relates to their 

children’s needs.

     

We used these findings to develop a robust quantitative survey 

focused on understanding more about four themes identified 

based on the qualitative dialogue, and asked a new set of 

Millennial parents to answer questions pertaining to: (1) Social 

Media, (2) Technology, (3) Purchasing Behavior and (4) Brands.
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